2011 Pepcorn Fundraiser

Unit Kernel Orientation



The Best Fundraiser. 30 Years in Development.
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Highest Return to Scouting Program Support



To help your Unit raise the
money needed for programs
that will enhance your
families Scouting

experience.
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Benefits to « Units- and

Scouts
A70% goes to local Scouting

AEnhances communication skills
Ancreases confidence

AGives Scouts a sense of pride
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History of Our Fundraiser

2002 - $153,629/ 74 Units

2003 - $151,012 / 62:Units

2004 - $230,074 / 78 Units

2005 - $290,622 /81"« Units

2006 - $316,566/ 83 Units

2007 - $401,666/ 100 Units

2008 - $471,579// 105 Units

2009 - $491,242/ 114 Units

2010 - $494,831 / 112 Units
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Pack 101 Vista $19,705 :
Pack 5 White Plains $18,709
Pack 5 Bronxville $14,847
Pack 119 Brewster $14,527

$13.515 |




